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The Influence of Perceived Risk of Up-cycling Fashion Product on Trust,
Purchase Intention and Recommendation Intention
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Abstract : This study identifies factors of perceived risk of up-cycling fashion products and investigates perceived risk
factors that influence consumers' trust, purchase intention, and recommendation intention towards upcycling fashion
products. We also examine the relationship of trust, purchase intention, and recommendation intention for upcycling fash-
ion products. A qualitative research method using a free narrative form and depth interview were used. The perceived
risk from up-cycling fashion products generated 5 factor solutions: aesthetic risk, sanitary risk, social risk, performance
risk, and economic risk. Next, 201 effective data were collected from a questionnaire survey and analyzed with SPSS 22.0.
The results are summarized as follows. First, aesthetic risk and performance risk had a negative effect on products. Sec-
ond, aesthetic risk and performance risk had negative influence on purchase intention for upcycling fashion products.
Third, performance risk had a negative impact on recommendation intention for upcycling fashion products. Fourth, trust
had positive effect on purchase intention and recommendation intention for upcycling fashion products. The results of the
current study provides various theoretical and practical implications for marketers and retailers interested in up-cycling
fashion products.

Key words : up-cycling fashion product(g Aol &% A A %), perceived risk(AZ+E €]3]), trust(4l F]), purchase
intention(7* " ] &), recommendation intention(F 3 €] =)
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ZZlo] Bl (Freitagye 2=29]2=2] A|&g 7Pt HAllczg =38
W Asa) QPAHEES A7kl TrEoiRH, AlA o
o sl gl tARRICE shde] - 30~409H40, A7
o] 7% 109+t ¢] thA I7HAYS FAEATE S Bl
=2 AXE FZLF FnCo ‘@|FZE=’(Re:code)y= A|ZHE A 3
o} & H7|FAe] AR E AEA TIARIE e X
FIH HAAESR Mz, 7P 109, A=
20~30RHATH, AZFE 50~70d TS FA sk B3 ¢
Aol EH A F tigk AHE FUsIh A2 fad
Zdoll sl Talo] B AAIFE 8ol Slo] AFFtelzt &
A= HERES o= HAES FY3on, x}§$§
20133 10¥ 5UFE 102 19U7HA] olRojxlon F
250%-2] AEAE wiFete] AT B4R A A
o] BN SH3 4972 A3 20179 FEFEES
20 AF%OFS&D}.

o

Mr Me ofw

4

N

2. EMER

Fo] MEZAE 93 73} 731 T B R gAE
Hew A48 294 vk 14, W19
At AAjol= wAAEe] x|7ke 4 e A 22 A
o} ShaAE] e A7k 919l tiE 71E APATHKim,
1995; Park, 2014)2 S33le] A7t 4 Bkste] Lulzt

J

e
2

7} Azkeke GAtelEH SAAES] A7HE 98-S 58
o} AlZFE Lee(2008)2F McKnight et al.(1998)8] A2 3
ato] rtolEy FAAE el sl 8 Beksie 3
o R FASIE Fulelee dAtelEY HAAAES Tl
S S 2 USAE FAoke 22FE FAsIeH, 5
Aoex= nEfel] GrtelEd AAAFS FHE JFFs 2
UEAE FAske 3eTE ARSIt F7H=E I-5AI3H
545 45

SPSS 22.03} AMOS 22.02

Slo] BLERA], GAH 20124, BHeld QIR AsE

E45 A9Ed EP—# 2ot o] vge o4
T2} 64.3%, BA-SEA 35.7%% oo tha Bttt shd
28hd o] 3623%% 7HE e AoZE YElytoen, 3%

32.7%, 43P 24.0%, 1373 4.1%, 71€t 3.1%=2 UePdt) 9
it 7P RS 400~6007H HRro] 22.7%2 7Y A o
Eion th&o g 3009-~4007H) mRH(19.1%), 200~300%
o W 9H18.6%), 2009+ PIRH(16.0%), 600~800%H W] F
(13.9%), 8005+ ©]4+(6.2%), 71EK3.6%) =28 et}

:
:
T

% rlo %

5.2, EMEX QolEA Z3}
2 AFoA ARGE BRIEC] SRS FdaAl ddet
3 =7l tigt AP =S 2A37] S8 Cronbach's aAlG=
Z A3 (internal consistency reliability)l] 23+ 21FA4S
;‘5].93\1:].. z} ol ‘:9] EAE 7]:'4%0].7] Q5le] &EaE g

Jo) 27kl s

<]

gt 4 &5 (principal
component analysis)yS Obidr ololZIgk 1 o3¢ 7I=X9)
A4S ol &ste] aFE AAsIon, alFAFe] 04
o]l Z-f-ollnt **5”0}93‘3} AR EE WFe 3, 89
sl 040181 &, F 2919 ©]FZ Al (double loading)=]
= B3-S A=A FHES AR AASA drtelEE =i
AEe] AZ4E HFL Table 19] YeRS mie} 2o 5711 &
?lo] EEHATE 8]l 12 fAtelEH AAFY T4, AV,
TJRRI, Ato]=e] theddel tigh Bt 3
B2 AvF ezt WHsiion, a7l 2= AlFe] 98
A-g ghrh= 2ol oigh A7, -"r]‘g o EHd Bkt 23
20l 32 glol
Oﬂ Oi SdR)of| djgt
S XEFsRL o] Ak f]tﬂol'ﬂ' wsiact. 82l
g S AAEe] o & AEHH ARGl gk £t
o)t stk 221 55 HAle|EE b
Al obdox & 7HAS A E3fof sl= Aol o
e YeERER AAA fdolet BHsith GAtel
29 FAAZ e AF, Feljelx 283 e EE shy
o] aolog ZeopEQirt, B3l R WQ1E2] Cronbach's agk
S HAFo a0 52 AFES gHs ds2
3k 4= Ak (Fornell & Larcker, 1981).

¥kl Q1o
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Table 1. Exploratory factor analysis and reliability analysis

Eigen value
Factor (Cumulative
Factor Items . .
loading variance)
cronbach's o
PR1. Concerned about that it may not have diverse assortment .894 6234
Aesthetic PR2. Concerned about that it may not have diverse color .862 (36’ 673)
risk PR3. Concerned about that it may not have diverse design 817 8'97
PR4. Concerned about that it may not have diverse size 798 ’
PRS. Concerned about that it may have stains or dirt 904
Sanita PR6. Concerned about that it may not be sanitary .895 2.375
. Y PR7. Concerned about that it may not be clean even though it's material was 835 (50.643)
risk
washed .892
PR8. I am unwilling to have it since the material was used .691
Perceived - N -
risk PR9. Concerned about what others think of me when I use it 853 1.967
Social risk PR10. Concerned about whether it match my age and status or not when I use it .839 ( 62' 212)
PR11. Concerned about that I may be uncomfortable since I stand out when I use it 787 8'7 3
PR12. Concerned about that its design may not be popular 7129 ’
PR13. Concerned about that it may not be used after purchasing 872 1.413
Performance . ..
risk PR14. Concerned about that I may be tired of it soon .826 (70.526)
PR15. Concerned about that I may use it long 678 .847
1.12
Economic PR16. Concerned about not getting my money's worth 872 77.1 332)
risk PR17. Concerned about it may be excessively expensive .864 7'1 3
TR1. Purchasing it is quite credible 932 2.520
Trust TR2. 1t is reliable 918 (83.998)
TR3. T trust it .899 903
1.804
Purchase intention PI1. I have an intention to buy it 950 (90.180)
PI2. I have a possibility to purchase it 950 8'89
Recommendation RII. I have an intention to recommend it to others 956 2.556
eC(;ntenft:iona © RI2. T will recommend it to others 910 (85.193)
RI3. It will be possible to recommend it to others 902 912
*it means up-cycling fashion product
Table 2. The result of the confirmatory factor analysis
AT AR} A F(Modification Indicesys 272 317 Stand. Factor
s7/le] E3}PR7, PRS, PRIS, PR16, PR17)S A|Asch 7 Factors — ltems =y o ging ~ SE 0 CROAVE
A f1de] s 7 7 SEEdel BAA akleM = sht PRI 815 056 14.852
o] aQloZ FHE o RIQRIEA N E sl 8l Aesthetic  PR2 939* - - €89 669
= $EEA ok AR ol b BEE g 3 dsk PR3 696006 11469 T
§ HEd QRS B ST A9 ANl 7T e PR 805 060 14613
_ - * - -
F77120) vl thgal] w7k Z2ggte) Batol Boll  gunitary risk }ﬁiz 8;641 SO (YR
WA A Ao Az e girelEd A ' ' '
Fo Azke el AERY 3 120e) B} ) 0low e e
=20l EolF QolEXS 2AAF .1 Ax Social risk ' ’ ’ 888 667
1 e e fetslet EJ“L’zTable 2 PRI1 800 098 10.775
Uelhd vle} o] HJEE "=47.566(df=44), /df=1.081, PRI2 741% _ _
p=2330, GFI=.963, AGFI=.935, NFI=.9‘68, CFI=.998, RMR Performance. PRI3 207 095 0.042
=077, RMSEA=.0202 B 7|EX& 53k o= et sk  PRI4  909* . . 8T
-

Sk 17 QR1EAoN BE 3] £33} FYA= 0.5
E A3lslar Qo] Ysdt Aoz s 4 ) O™ (Hair et al,
1998), 7N'321=] = (construt realiability)gt S5+ 25 0.7 oS

¥=47.566(df=44), */df=1.081, p=.330, GFI=.963, AGFI=.935,
NFI=.968, CFI=.998, RMR=.077, RMSEA=.020

*fixed at 1 to standardize
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Table 3. The squared correlations and average variance extracted of the
constructs
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Table 5. The influence of perceived risk on purchase intention of up-
cycling fashion product

1 2 3 4
1. Aesthetic risk 0.669
2. Sanitary risk 0.060** 0.809
3. Social risk 0.136**  0.139** 0.667

0.152%*  0.070%*  0.209** 0.738

Values in the diagonal are the AVE of each constructs and values at lower
diagonal cells are the squared correlations among constructs
**p<.01

4. Performance risk

2 A wettty #A9dE 4 A th(Fomell & Larcker,
1981).

FHeEIFY AEE 93] & Ao
o) A AR o U A A,
3 B E(AVE: Average Variance Extracted)ito] 732
Z=0) AF FHT 2 A2 vl FAHRE 7he] ThEE}
Lol Qkt}. Table 3904 Hi= vle} 7o) ZF AVEZES
2b0] Ao AT ZA ekt 7 729
gk whHEl o] FREYTL & 4 rh(Fomell &
Larcker, 1981).

el Fdasls 2

A

F

l

2 o oft A
o,

2

5.4. YAOISE mMNEECl X|ZHEl f&do] A120f| DiXl= Augt
GatelZH HAAIFL] A7 f1F drtolEY HAAFE
o gt 2ol ol H(-)e] I wA Aotk g 7t
A 1€ 7A%3 AKTable 4), Fakol 5.825(p<.001)F 99.9%
22| pEel A BAXHCR st JPAT e A= YE
Wk S8 B A, Aol S HAAIEe] Xzt 9
Y 2 F Az AFP=-159, p<05)F 472 YAP=
-213, p<.05)°] GAlelE= HAAF et AFo] felgh ¥
()2l FFL vHE Foz et ols dAlelEE wiAA
Fo] A A, Afolz, TiRRIe] TREHA] e8& 739 HAtel
9 HAAZ tigt A1F7} PolS ougit), Edh Aol
29 dAAFe] d31d ARgol 23k JAlel S el ois
A7t gold = S r]git).

5.5. ¢AMOIEY mjMXFel X[ZHE fIR0| FoH2l=0i O|x]

Table 4. The influence of perceived risk on trust of up-cycling fashion
product

Dependent Independent variable B ‘ R F
variable (perceived risk)
Aesthetic risk -172 -2.261*
Sanitary risk -033  -433
Purch
, renase Social risk 107 1289 151 6919%**
intention
Performance risk -170  -2.045*
Economic risk -080 -1.165

#p<.05, #*¥p< 001

= A8

ArtelEd siAAIES] A7 AFS dAtelEH AAE
of thgh Fuje=e] Fofdt (-9 FEFS v Aojrkrg=
71 25 7SS A3K(Table 5), Fitol 6919(p< 001)= 99.9%
AZFEAM TAXSE Folgh GITAVE e AR e
%‘:‘r sl e EAAE datelEd HAAIFS A4 9
A 2 F AH AP B=-.172, p<05) LA AHPB=
—170, p<05)°] FAre1EH WAAFE Fujelzof Fogh H(-)
o] JFg PAE o YElytt o)s HAtelEH HARE
o gk 2HF}F Fuje| =g Fol7] faixe AnE g A
4 98S 9E 7 e Wt JFsloF 8 o)t o]
A3t A= AR Aeld f3d3 A Aol LnkESF Al
FHES P EE dSater Fadk HeEE VRt Ko et
al.(2008)°] A-teh= 2PHEsE= AFelt). o= HAAFE
of mat FujelEel] FEFE HXE T8 fFasle] ‘”4—— —4

vjgit), ZntEORe} Hate|Ed HAAIE & tF Fa1H B4
o] 75t AR FORE PLELF= 7EZXOE | T(mformatlon
technology)E 7|WrHo2 313 U3 GAl|EH sdAIEFS A%

7Fs/d BAE 7o sl k. web F AEe] %HW
o] thEulX Frjeledl] Y-S vIAE AE A aklol €

e Aow geE.

5.6. YAISY THMBe KZtE 2
o3

rr

Table 6. The influence of perceived risk on recommendation intention of
up-cycling fashion product

Ind d Dependent Independent
Dependent ndep .en ent 2 P . variable B t R’ F
. variable B t R F variable . .
variable . . (Perceived risk)
(Perceived risk)
— Aesthetic risk  -.038  -.501
Aesthetic risk -159  -2.070* ) )
Sanitary risk ~ -088 -1.148 . Sanitary risk  -070  -921
Recommendation il risk 019 225 146 6.657+*+
Trust Social risk 072 859 130 5.825%** intention Social ris : : : -
Performance risk  -.213  -2.528* Performance risk -329 -3.949%**
Economic risk -106  -1.525 Economic risk  -.053  -775
*p<.05 **%p<.001
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Table 7. The influence of trust on purchase intention and recommendation intention of up-cycling fashion product

Independent

. 2
Dependent variable variable B t R F
Purchase intention T 535 8.940%** 287 79.931***
rust
Recommendation intention 519 8.556%** 269 73.205%**

k< 001

‘Gatel 29 sAAIFS] A7hE AT drtelEd AAAE
o tigk FHo=e folgt (-0 IS wA Fo|threhs
W 38 7A%3 A3KTable 6), Fikol 6.657(p<001)E 99.9%
Agola FAKCRE Folgt YAV Je F o= e
Stk shelesl wAA, AtelEd AAIEe] Azt 9
3 29 F AT 93 (P=-329, p<001)] GrlelFH A
AlF gt FH ez fold F(-)e] TS nXE o=
UFERsiT). ol= wkﬂaa Jﬂ*ﬂzﬂﬁoﬂ gk FHelzo) A4t

[e]

4 91go] 3o &

5.7. YAOI2E MHIE
e g
‘ArtelFd HAAAIE tist AlFe Folezed fofst A
e FEFE v Zelthogks 7HE 45 A5 43 Fkol
79.931(p<.001)Z 99.9% lﬂ oA FARCE fos A
(He] FEE MRIE ZoZ UeRgon, rtelEd HAAFE
] EH“O‘]— /\]i] ‘gj_oql,:_ ] %9,]6]— ;(4(4.)94 0ﬂ‘3}:£ u]il 740]
thoete 7 SE A4S 2 Farel 73.205(p<001)E
99.9% Al=lFEolr SAKCRE Fo3t F(+H)e] FEFS VA=
Ao YePITHTable 7). o1& GAtCl1EH AAE dist
?LUHEEQP FHEE Fo)7] SlsiME A7t dg=|ofof g
< vl JIEM & EolA sHAAF ol Al AHRFEO]
o]]ﬂﬁ] /\.LIEJ] uﬂ}\—] ”’E _Q_/\-] }\]i] _g_/\] 047]1:4 1
oA 2=E 71 %ﬁ-’\] o371 AeZ Yt Chung and
Kim(2005)2] A2} #S Zro|gict,

2P} Fofel et FXMo|=oi O]

o
[

=2
—

B ATE AR Bl W AT Qijel2d d
v aulAe] A7 SRS BT olel e |
@ A7} GAlol2 AT ek A, i)
T2l 3R RS JPUAE Lol A=H o
ERATE YAt e SIAAE id 54 ol olsl
2 : of Q) vpY A2k Sgol
E80] H YuE AT Zoltk. ¥ o] Azt @ AR

(o

¢

2AE 7122 S Qajeld A T
@ X718 919 RN ey AREAE A5
ARE BAT A3, PAlel2Y HHAES A4E 919 89
o= Auld 919, 944 99, A8A 99, 49E 99, 2

3 ZAA P 7FA 82le] =EEHATE GAle|EE @
AAIFE] 739 Avd A8 98 o] o e
o= vehgon, AEA 98, 43 AF, 283 BAA 9
A AR O Farrt W2 A eloR et o]
= GAelEY AAAE e 548 vEE A3E AdE
o} o]le AFFAol &g uigde)] met =8 $Faglo] gt
A F o= AL HoyF 7]EAF(Hong & Hong, 2008;
Kang & Kim, 2013; Woo & Hwang, 2013)43-5 x|},
A, GArtelEE gﬂﬁzﬂ%g} A7t AF xpdo] GArtelEH
sAAFA ek Al mX= Gl Avld A8 d=t
A o] fogt (-2 YL HIA= SR et Al
A, drtelFE ARz X7HE 99 Zpo] dAatelEH o
AAIF gk Fojexe] X IS AT A, A
A} A2 o] ArtelEd WAAF Tl fols
2] S MAE ZoR vepth A, dAtelEE H
zkdo] GrrelZ sdAFol gk F

s

AAFS] A28 919
Aelol vlAE Gae AR A7, 4o AFo] Gjol2
o SAAE Faelwe] fo8 el 9T WAE Row
ek,

olF Aik= dAlelE T ddAFe dgse s v

W Aol
e g 9w

e
o Folerce g 2 golasiel

;h:}. w}aw 1ol ijel

A B 918 4 LY
9L e 2o -zﬂzzum Aol AAE] 1)

) 3L Agtarde] ARE FRsEia e
HEE EHolE % ol o gold Aoje} dActert o
AAA °l EVP M zﬂﬁ A,

2 } A1 74 SR v
Yo de 42 Bert ol 9, A8AE 2%

w7k ohd A& ALge] Fsalie A 2
A27P5 A 7 87 AE)Y] W] EAES 29
AAFER AT 5 don] AF 77} ohe BE
R B B3 ATE Bast A,

A, alel2d AT it Azt FelelEs
Hele] mAE Gl GAlel2 AR Ee e Azl
Frlelwsl FAolme] fela Fhel G MAE gow
Jepdt). ol 7120 A7el fA ATE ROETHChung
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& Kim, 2005; Yun, 2009). GAtel1EH sidAFel tsk 4]
2o AFe rtelEH HAAAIFe] Frleze) -z &
A FEFE vHBE WA PrtelEE HaAFl gk 4l
& JAstedl FHsh= Zlo] A= dArlelEH A AF
of et Pl FHAEE Fols Hiklo] 4= S A
o} AlEEtt.

B AT dAelEY dladAEe tE X4d Y39
A} AHjRe] 21E], el B FHolw ko] Pt
HR A} sy, ATAE dutslelad] tha Alghd
A3 ik 3, dEARES giido g Qo] BE FE37]
ufol] ZE A%F vzl it Aoz s sir] o
+ 3& & F Ak BA, dAtelEY A Ellsol gk &
H|zke] o3| 7} REslths Holx] 54 B9 AES
2 20E87] wiEel 54 BA=e gk Anjzie] Aztew
HEE 27 do] A dAelE= HAAE 9 Bz o
3 2 A7AHE A&k Aol Tt aFE

Aol A FL] &8st HE o7k Al A &
$ ATolre GAlE HAAE AMALE TR ARt
T & AP vEe 9 FAE] IS v e v
&3t HJAES FFe A= A ot AFE Bt Ax
U= Aol 7hset AFEFP L] FEo] o|Fojxol & AoZ
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